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President s mes/sage

November, 2024

Greetings,

1ad like to thank Craig Johnson, for putting together Ok-
toberfest with sponsors, Bruce Hawley Insurance and BG
Products. Everyone had a great time! Again, great job with
our October meeting at Montrose bowl! squirrel.

In November, our meeting will be the s € ¢ @uesday, the
12th and not the first Tuesday, because of election day.

We will be meeting at ORReilly in Alhambra A big fthank
youO to ORReilly for sponsoring this meeting and class.

This is the time of year when we celebrate Thanksgiving. Take some time to
thank those around who make your life better. There are many people we some-
times take for granted in our lives. We need to be thankful for our spouses,
friends, employees, servicemen, an especially educators. Remember to try and
brighten somebody® day up with something as simple as a kind word, a thank
you, a smile, or helping someone in need.

We live in a great country where we have rights and freedoms. Be thankful of
this and don@ forget to vote.

If you enjoy our organization and would like to be more involved, we are look-
ing for board members. We have one meeting a month either via Zoom or in
person.

Thank you, everyone, for being members of ASCCA. The more we stick togeth-
er, the more knowledge and power we gain.

D Phodi

2024 President, ASCCA Chapter 5
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| mportant Chapter 5

Our Board of Director elections are coming soon, and nomina-
tions will be received and announced at our November meeting.

Here are the nominations we have so far for the 2025-2026 term:

1 President - Craig Johnson of Craig Johnson Automotive
(Pre-requisite 1s two years service on the Board.)

9 Vice-President - Seiko Nagata of Seiko® Auto Service in Mon-
rovia (currently board Secretary)

1 Secretary - Jim Ward of Ward Service

9 Treasurer - Thomas Maimone of Crown Tire Auto Care in
Pasadena (incumbent Treasurer)

1 Chapter Rep - Open (liaison between the State Association &
our Chapter.)

Additional nominations may be submitted from the floor at our
November meeting, and elections will be held at our January
meeting. The new terms will begin in February with the installa-
tion of the officers.

We al so have room for afyoiew
wish to throw your hat in the ring, email the Chapter 5 office at
ascca.05@gmail.com or nominate yourself at the November
meeting. The board meets monthly, on the third Thursday of the
month via Zoom, and occasionally in person for dinner in the
Pasadena/Monrovia area.

We al so wish to thank Ti m
for their many years of se
Directors. They recently

presence and contri but.]

Foothill 5 Forum



POWERTRAIN ELEGTRONICS
DIAGNOSTICS

®* BRING YOUR TECHS FOR THISCLASS
® SPONSORED BY O'REILLY
® NO CHARGE FOR ADDITIONAL GUESTS

BRING A NON-MEMBER TO EXPERIENCE OUR BENEFITS

NOT ON THE 5TH & NOT AT MIJARES!!!

THIS IS A SPECIAL CLASS FOR
YOUR TECHNICIANS

DO YOUR TECHS HAVE DIFFICULTY DIAGNOSING A CHECK ENGINE LIGHT?
DO YOUR TECHS TAKE TOO LONG TO DIAGNOSE THE ISSUE?

WE WILL COVER HOW TO QUICKLY DIAGNOSE CHECK ENGINE LIGHTS

WE WILL SHOW YOU HOW TO DEVELOP A DIAGNOSTIC PLAN

THANK YOU TO OUR ASCCA CHAPTER 5 SPONSORS _ _
Hawle ,
Insurance (( Norman "\ Blleden CP/\/CCN\A

Services Besounting = Tax Sarvkces » Pageud Busingss Consulting » B shness Brae
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ASCCAS5 November
/N NOT ON TRENBT AT Ml JA

Bring your techs for thi
Powertrai ' '

or additiona
to experience o0

0
No charg
r

November 9 D,Rei0Aut o Pal
800 E. Val |l ey Bl vd. ; Al
Presenter: Phi |l Fou.l

This I s a speci al cl ass |

Do your techs have difficulty diagnosing a check engine light?
Do your techs take too long to diagnose the issue?
We will cover how to quickly diagnose check engine lights
We will show you how to develop a diagnostic plan
No cost for addit i®eialll yuest s
Bring your t eetesnbaend ownwerr nMfan end &

= =4 =4 =

RSVP on t d@miewgptrle aetnmeari )l us at
ascca. 05@gmai ®l ckmoso hw many
to prepare for.

When:

Tuesday, NoWilaxynedriscs Eoslss

5: 3071 &Mt wor ki ng/ Di nner 1 No cost for additi ®Rreall |gue

6: 00T PMogr am

9: 0071 PiMni sh

Where:

OReilly Auto P

arts
800 E. Val l ey Bl vd. ; Al hambr a, CA 91801

(626)2 77O

UPCOMI NG MEETI NGS & EVENT!

20214 2025
Nov -DRagnostics cl ass Bwn-RMaiyll afo uNremwit eoriis uaatc e Blis|j @ n
ORei lly in Al hambr a Pl anai ng
Dec-Ghri stmas event Feb-OJpen Forum at Mijarles

Mar -BAAR Representative |or
at Mijares
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Tax and Business Tips f N
& Gl enda Y. Lang, , |C

T1 O

Who | s a Benefici al Owner

Any business entity that meets the Corporate Transparency Act (CTA) definition of a reporting company must
report its beneficial owners in a Beneficial Ownership Information (BOI) report filed with the Financial

Crimes Enforcement Network (FinCEN). While some exemptions and exceptions exist,themaj or i ty of
and -sni ded businesses formed as LLC, Corporations
reporting rule.

The Definition of a Beneficial Owner

The CTA identifies a beneficial owner as an individualwh o ei t her directly or ind
t i al overthdrapating companyorwh o owns or ¢ 0 n éfthordpatingedmpahy&a st 2
ownership interests. A company might have one or many beneficial owners depending on its ownership and
management structure.

Beneficial owner slnimtanset whdreenothenbdsinegs ientity cawhs 8 reporting compa-

ny, the individuals who own that entity might be considered beneficial owners of the reporting company. How-

ever, under some circumstances, when an entity that® exempt from the BOI reporting rule has ownership in-

terests in a reporting company, it may be listed as a beneficial owner instead of an individual. When there are

entities with ownership of other entities, determining who must be reported as beneficial owners can become
complicated, so it& helpful to consult an attorney for direction.

The Definition of Substantial Contr ol

An individual has substantial control over a rep
bel ow:

1 The person is—or has the authority of—a senior officer, such as President, Chief Financial Officer, Chief
Executive Officer, Chief Operating Officer, General Counsel, or other position with comparable responsibili-
ties.

9 The person makes or influences important decisions (e.g., entering contracts, determining product lines,
financial matters) for the reporting company.

9 The person has authority to appoint or remove the reporting company& senior officers or a majority of its
governing body (e.g., board of directors).

The person has some other form of substantial control.
The Definition of Ownership I nterest

When someone has an arrangement that establishes ownership rights to a reporting company, they have an
ownership interest. If an individual owns or controls 25% or more of the reporting company& ownership inter-
ests either directly or indirectly, they are a beneficial owner.

Ownership interest examples include:

1 Equity

1 Stock

1 Voting rights

1 Capital or profit interest

1 Convertible Instruments (eligible to be converted to equity, stock, voting rights, or capital or profit interest)

(Continué&d on
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(Continued from page

1 Options or privileges to buy or sell any of the interests above
Any other instrument, contract, or mechanism used to establish ownership

When a reporting company has multiple owners or individuals who have ownership interests indirectly (such
as through ownership of an entity that has stock in a reporting company), it can be challenging to calculate
ownership percentages and determine the persons who must be reported as beneficial owners. It& critical to
get it right because the penalties for filing inaccurate information or failing to file a BOI report are costly.

The CTA has identified situations when 1 nt
beneficial owners do not have &oBO®kE depot

1 The individual is a minor child (the parent or legal guardian may be reported instead).

9 The individual acts on behalf of an actual beneficial owner as the beneficial owner® nominee, intermedi-
ary, custodian, or agent (e.g., consultants, attorneys, accountants acting in an advisory capacity).

9 The individual is an employee of the reporting company (provided they do not hold a senior officer posi-
tion and whose control or economic benefit is derived solely from their status as an employee).

9 The individual® only interest in the reporting company is a future interest through a right of inheritance
(once the person inherits the interest, they must be reported as a beneficial owner).

The individual is a creditor of the reporting company.
|l nf ormati on That Must Be Reported About B

reporting company must provide the following i
ial owner s:

The individual® name and date of birth

A

Cc

1

Y Home address
1 Identification number from a passport, U.S. driver® license, or other approved document
9 Name of the state or jurisdiction that issued the identifying document

1

Image of the Identifying document

BOI reports are not a recurring requirement. However, if a reporting company& beneficial ownership infor-
mation changes for any reason, it must issue an updated BOI report to FinCEN within 30 days of the change.

Some examples of when a reporting company may ne
9 One of its beneficial owners sells their ownership interests to another person
9 A beneficial owner moves to a new residential address.

1 An individual who held an officer position (and was considered a beneficial owner by way of substantial
control) resigns from that post.

1 A minor child with ownership interests turns 18. The BOI report should now report that individual& infor-
mation instead of their parent® or guardian® information.

X &L CPAs, LLP (Formerly Norman A. Blieden, CPA)
1201 W. Huntington Drive Ste 108, Arcadia, CA 91007
(626)440511; info@xIcpas.com
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Pl ease Support

ASCCA Chapter

AFgWl +nUijf T
We have been using Hawley Insurance for years. a le
Every year they compare o Inenos Comp
d busi i t t the best rat
o shess nirance Lo ge s e bt s nsurance
ill visi hop. Th ly handl b
Commercial, 5o they know what we noed. | Services
Great people always.
Kirk- Advance Muffler
?sfe +nUijf 1T
Invite your vendors to join our
annual sponsorship circles.
All the information 1s on the
following page.
hnfcl O +nUiifl

Norm Blieden has beg
our accountant since

2022, and his expertige
and attention to detail

o
((NormanA Blieden, CPA/CGMA

Accounting « Tax Services « Payroll Business Cnnxul[lm Business Broker

Foothill 5 Forum

have significantly
streamlined our finangial | have been using Justin from
processes. Both have Scott s auto parts for 10+ yeagr
made a noticeable poki- he supplies our case oil , coolant,
tive impact on our busi- Freon brake cleaner productg
ness operations. | highly he also keeps up on our fastgn-
recommend their ser- ers well stockede comes by at
vices. least twice a monthry reliable
Luis Lopez Automotive He keeps us informed with thp
latest trends. Pricing increasgs
oil types Etcand his wife's
cookies are the Best ever!
Paul Brow: Allar Specialist
8


http://www.hawleyinsuranceservices.com/
https://www.bliedencpa.com/
mailto:Justin%20Scott%20%3cjustingscott@me.com%3e

2025 ASCCA Chapter 5 Y
Packages/ Opportun

ASCCA Chapter 5 is offering some unique sponsorship programs to help our
members and give monthly exposure to our members about sponsorsOproducts
and services.
All sponsorships wild@l be for

The EIli te Circle Club: $2,500. 00 for

Only one sponsor per category for the Elite sponsor (determined by the BOD) no competing categories

Free admission to each general meeting for 1 person

Mention of your business at every general meeting and all chapter events by the committee in charge of the program
A special section in the newsletter highlighting all sponsors

Testimonials on the webpage and Face Book from existing customers

A business half page ad in our monthly newsletter

An opportunity to speak at one of our monthly meetings

A 3-5Sminute spotlight at every meeting you attend to profile your company
Access to members emails to show case your product via the Chapter 5 office
Testimonials from members using your service or product.

A monthly email blast from your company to our database via the Chapter 5 office
Your logo and ad on our website

We will promote you on our Facebook platform with links and QR code if available

The Gold Circle Club: $1,500. 00 for

Free admission to 5 general meetings for 1 person

Mention of your business at every general meeting and all chapter events by the committee in charge of the program
A special section in the newsletter highlighting all sponsors

A quarter page ad in our monthly newsletter

A quarterly email blast to all members from your company via the Chapter 5 office

A 1-2 minute spotlight at every meeting you attend to profile your company

Your logo on our website

The Silver Circle Club: $750. 00 for

Free admission to 2 general meeting for 1 person

Mention of your business at every general meeting and all chapter events by the committee in charge of the program
A special section in the newsletter highlighting all sponsors

A business card ad in our monthly newsletter

A 30 second spotlight at every meeting you attend to profile your company

Choose whi ch_ Iotkvellseactomli'_

For more informati on, or i f you h2a6v80 0Puesti o
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https://www.paypal.com/donate/?hosted_button_id=5P8SKH5RCBL44
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By Todd Hayes This story was originally published in Ratchet+Wrench on Sept. 30, 2024
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https://www.ratchetandwrench.com/55091951
https://www.ratchetandwrench.com/

(The following was submitted by Gene Marr
Gene,
A phishing e-mail is a bogus e-mail that is carefully designed to look like a legitimate request (or attached file)
from a site you trust in an effort to get you to willingly give up your login information to a particular website or to
click and download a virus.
Often these e-mails look 100% legitimate and show up in the form of a PDF (scanned document) or a UPS or Fed-
Ex tracking number, bank letter, Facebook alert, bank notification, etc. That® what makes these so dangerous —
they LOOK exactly like a legitimate e-mail. So, how can you tell a phishing e-mail from a legitimate one? Here are
a few telltale signsé
First, hover over the URL in the e-mail (but DONGI' CLICK!) to see the ACTUAL website youdl be directed to. If
there® a mismatched or suspicious URL, delete the e-mail immediately. In fact, itG a good practice to just go to the
site direct (typing it into your browser) rather than clicking on the link to get to a particular site. Another telltale
sign is poor grammar and spelling errors. Another warning sign is that the e-mail is asking you to fiverify0 or
fivalidateO your login or asking for personal information. Why would your bank need you to verify your account
number? They should already have that information. And finally, if the offer seems too good to be true, it probably
is.
Best,
STEVEN PRICE
President, CEO
Tech Rockstars, Inc.
Direct: 626-833-5046
Office: 626-533-1436
Web: www.techrockstars.com
Email: steve@techrockstars.com
Address: 850 S. Myrtle Ave. Monrovia, CA 91016
(Continued®dfrom page
|l f we of-Ekaswoahd deliver, we can charge very f
the mindset that you are in the daluthoa vheo snpa tcad mpt
in the world. Anybody down the street can fix
the street can do an oil chawdassbwsterwvotceanymalc
found that customers wil/l pay premium for i

Todd Hayes, the esteemed Chief Operating Officer (COQO) of Adams Automotive "World Class Service," is @ prominel
automotive industry. His career, spanning over three decades, showcases him as an entrepreneur, businesd leader, «

media personality, known for his dedication, innovation, and commitment to excellence.

Beginning in 1986 with Mobile Car Care, Todd's visionary spirit and strategic acumen led to rapid expansion gcross T
partnership with Retail & Restaurant Growth Capital, L.P. (RRGC) and Cardinal Investment Co. marked a strategic e\
2002, he founded RepairOne, turning it intondliowaldillar auto repair service center renowned for customer aatisfaction

profitability, thanks to his insights and commitment.

In the media, Todd hosted the "Auto Show Special" on national radio in Houston, Texas, earning the Wheet Award frc
Press Club Foundation. His roles include a newspaper columnist for the Houston Chronicle, President of the Texas A
Association, and creator of Test Drive TV for CBS and "Test Drive" for United Airlines, leaving a significant mark in m

As COO of Adams Automotive, Todd's leadership is marked by revenue growth and commitment to superior gervice.
reflects the power of innovation, dedication, and the pursuit of excellence, making him a revered figurelth the automot

Ratchet+Wrenighthe leading progressive media brand exclusively serving auto care center owners and operatprs thro
ining irdepth real world struggles, successes and solutions from the industry. It provides our readers and, users the ins

tools and motivation to help them succeed in the auto care center industry.
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By Nolan O'Hara This story was originally published in Ratchet+Wrench on July 30, 2023
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https://www.ratchetandwrench.com/11461930
https://colkettech.com/
https://www.ratchetandwrench.com/

(Continued2from page

retain it.

& all part of the team environment @aCaoloknet hlhang wdhrel
a couple times a yeari,® ratmant -teoksa yCla pkatvdg tsitdins, s h o p .
While Col ket has had success developing young tech:¢
generations, Cokonis says. Some who have been worki
ception thatdi GeanveZ aostsrnong desire to wor k; however
ception

iISome of the older instructors, bosses, managers th
they <call Silent Gen-eratmentati Wgr hbowWar di bci pline
der why they struggdhe wi@ystyasnigopestpl as | can be i
what | have wabtched transpire.

Cokonis says younger generations, Gen Z in particul
worlki f e bal ance.

iYoMe got them in every Friday night, every Saturda
mi ddl e of the week. And they have friends andot hey
Cokoni siasdytshe job edvinepmenngi $0 them dmr tglné nigon g
have troubles with retention and attendance.

I nstead, shops can inspire new hires by identifying
bies to reach t hem. Bot h&Caolmpetrtamd Cokbrave monheder.i
and interests early on

The purpose of that is twofold First, i f you can
théy automatically be more invested in their work.
their staff members reach their end goal They migt
empl oyee knowing eventually the Il atter wil/ move Of
But , CokoMoa shygeald be willing to invest the ti me t
within your 6organization.

Col ket says that at hids méhwe amuyrareentll oo k ihreg dtoce smmo v e
giving new hires opportunities related to their int
the shop inspires new owhreddhetro (ntédadh st)yheihropg avine r s
becoming a s é@értvidéoge baed vmiosroer i nvested and dedicated t
I& a-wiinn for the shop and the empl oyee.

iYou need to be supportive of them in trainioddol -i de
ket dsi&ylse biggest thing is to supportdéd tehxepedtn titemP
for it The better thelye gedi,ndgdteo mmalke money t hey
And the better off the shop wildl be. Col ket says he
some time off. While he whswaosneut t bka wthaolpf faae i Ivea
they handl ed idhet smytsa bottom,

Ratchet+Wrenighthe leading progressive media brand exclusively serving auto care center owners and oper
through examininglepth real world struggles, successes and solutions from the industry. It provides our reac
users the inspiration, tools and motivation to help them succeed in the auto care center industry.
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How ASCCA Dues wor k i

Member ship in ABGC®Alsis.on an
- Regular membership dues in ASCCA Chapter 5 are only $85/mo. Associate membership dues are just

under $93/mo.
- $41.25 is the Chapter portion which helps to fund Chapter operations.
- The remaining portion goes to the State Association.

- When memberships are held in multiple chapters, only the original membership pays the full State Associ-

ation dues. Additional members pay reduced State dues. All memberships pay full chapter dues.

- Annual payment is due in the Sacramento office on January 1 of each year.

- Payment plans are available upon approval by the Chapter & State Association. With all payment plans,

automatic credit card payments or ACH are now required. There is a $2.00 transaction fee added for this.
- Semi-annually: Due: January 1 & July 1
- Quarterly: Due: January 1, April 1, July 1, October 1
- Monthly: Due the first of each month

- If payment is not received according to the agreed-upon schedule, dues immediately become delinquent.

- If a member reaches 90 days delinquent, their ASCCA membership may be cancelled.

Wh a t do Yy ou g e(rhisifthOfdhorto YstBdd the rest@f thi€n@vsRtter more benefits.)
- Amazing connection with your peers in the automotive industry.

- Older shop owners who have gone ahead & you can benefit from what they6ve learned.
- Newer shop owners who are excited to learn from what youbve experienced.

- A loud voice to the legislators who are passing laws which have a direct effect on how you can operate

your business.

- Opportunities to meet the legislators with power in numbers. (They will listen better.)

- Great discounts from endorsed vendors (see the ASCCA Advantage flyer) which will more than make up

for your dues costs.

- Timely communications regarding what® going on in the industry.

- Access to seminars & classes at an ASCCA discounted rate.

- Monthly dinner meetings with special speakers who know our industry. One dinner at the regular meetings

is included in your chapter dues. ($432/yr. value.)

- Monthly e-newsletters with important, educational, & sometimes entertaining information that is designed

to improve your bottom line.

- 30 minutes a month of free legal counsel.

What happens Gwhpay yyyaurdodues on

t

- Association resources have to be spent to collect your outstand-

- Association activities & effectiveness are reduced.
- The Association loses a valuable voice.
- (This i s why we encourage a

I me ?
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AAA

Have you
created your |
member - Ve
proﬁle yet? Apr ASCCA 2022 Virtual Legisl..

Jun ASCCA JUNE 2022 TEAM W... ==
Go to 25 Saturday, 5

ASCCA.com
and click on
fiMember
LoginOto
create your
profile. From | My Directory Listing(s)

there, you can My Subscriptions
pay your

dues, get info.
and more! Resources

AAA

My Info

My Billing Info

Events

watch on (&8 YouTube

DISCLAIMER

The Automotive Service Councils of California, their officers, board members, employees, members

described herein, and each and every individual contracting with these manufacturers shall do so at
thermore, individuals utilizing these services are forewarned that the Automotive Service Councils of

tors to this periodical are those of the contributors alone and do not necessarily reflect the opinions o
vice Councils of California, or ASCCA Chapter 5, or their officers, directors, members or g
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and a

way warrant the quality, competency, or merchantability of any goods or services advertised in this plblicati
tion with this disclaimer, the Automotive Service Councils of California in no way warrant or insure the gooc

their o
Califor

ducted no investigation into any representations made in any advertising, literature, or ad distributed |by the
this or any other publication. Additionally, please be advised that the opinions and comments expresised by

the Al
taff.
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% Automative Service Councils of California

Wh a t We Do For Yo u

ASCCA monitors and fights harmful laws and regulations
that cost you money and time away from your business.

Professionals in Automotive Service ~ Since 1940

Examples:

A legislator proposed a bill to use a grading system
(ABCDF) like the restaurants. We fought this and
stopped it.

Another legislator tried to change us into being debt collectors because we receive money
from customers. That would mean if a customer did not pay and we called them, the cus-
tomer could sue us for harassment. We fought and won this also.

We also stopped a bill that would keep us from being able to program security systems in
cars. The manufacturers wanted to lock us out! Again, we fought and won.

o
%,
() o®
'S Helping S

Our state legislatures can produce 5600 bills every two years. Our dues help us watch and fight
these bills, saving you a ton of dollars.

ASCCA has great benefit programs:
Low credit card rates and a $350 rebate at the end of the year.
Free legal advice for you, your business, or your employees.
Free accounting review of profit and loss statement.
Free review of any current or prior year(s taxes.
Super discounts on uniforms.
Discounts on Alldata and Identifix.
Camaraderie, fellowship, and life-long friends.
Network with top shops.
Get advice with business structure, policies, and profit ideas.
Get second opinions on cars that are giving you fits.

Education opportunities:
We periodically have free training for service advisors and technicians.
ASCCA awards scholarships to young people to help fill the technician shortage.

Why we need you
Meet and network with top shops.
Monitor and fight harmful legislation.
Support our great partners and save money.
Support and give back to our industry.

All this for $85 per mont h!

1443 E. Wash#éa®H3 on Bl vd.
Pasadena, -ZTA5011014
(626)6XEdA65 cca. 05 @yg;maviwl. ascmas5. com
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ASCCA Foothill Chapter 5 Member Benefits

In addition to the Statei de benefits shown in the O0ASC
benefits available to Chapter 5 members.

1. AVERY LOUD POLITICAL V@idikidually, there isn't much we can do to shape legislation which will affect Ii' ind
but collectively, our united voices are STRONG, LOUD AND FOCUSED. Paliticians and elected officials in stte, coL
governments listen to ASCCA when we talk, because we represent hundreds of members (& thousands of vers!) S|
ten, the Bureau of Automotive Repair discusses with ASCCA rules and regulations under consideration o see how tt

the real world of automotive repair.

2. SHOP TO SHOP NETWORKING. member s dondét see each other as| co
each other to succeed. I f you have a problem ydd| car
glad to help you out.

3. INFORMATIVE MEETINGShold Dinner Meetings on the first Tuesday evening of each month. Our meetings offer
speakers, camaraderie, valuable information, alsod| t he
get to network with other shop owners and exchange ideas, tips, techniques and short cuts. The monthlwmel is incl
dues, plus we have a{stagding special where you can bring your spouse or busirsseparange! Our Chapter Bard

of Directors schedules our programs and welcomes any suggestions you have on good speakers! Contact the chapte

your suggestions. For the location and current speaker, look on the last page of this newsletter.

4. CHAPTER SEMINAREe Foothill Chapter Board of Directors keeps us informed on seminars on business manager
technical subjects for our shop owner members and their @osiniEiarisimal and often fra@dis is a tremendous

member benefit for you and your employees! Give us your ideas and suggestions for seminars & we will try tg sched
nars you want. Email the Chapter 5 afficecab5@gmail.com

5. MONTHLY-NEWSLETTER®/e send out an environmefrialyly monthly email newsletter with helpful and informativ
articles, tech tips, contact lists and information, upcoming events, reports on recent events and vendor ads &|informe
6. THE FOOTHILL CHAPTER WEBBIiSE-oothill Chapter webditépat\www.asccab.clists members by city. It als

lists upcoming seminars and meetings. Contact Josephsdppleb@amail.cavith questions or suggestions for the
chapter web site.

fied applicant you candt use, illi o
be forwarded to the entire Chapter 5 membership.

8. CHAPTER ASE LENDING LIBRARDarren Gilbert at {6280644) or email hingglhertmotors@yahoo.fammore
information.

9. CHAPTER SOCIALSOur APl anning Commi ssiond arranges out|jst a
JPL, the J. Paul Getty Museum, had many @ADay at he
Heritage, taken a murder mystery train ride including a delicious dinner, attended the races at Irwindalen§peegway, t
dinner parties at Montrose Bowl, had several excellent parties, and toured the J. P. Nethercutt Colledtiantof beautiful
mobiles. We would like to hear from you with your suggestions for future social events.

10. ASCCA NET PRESEMNCIECCA has established a home petpe/atww.ascca.corhe ASCCA web page has the
target audiences: 1) ASCCA members now have a quick, easy reference on their computer to keep them abrg
ring in the state association and within the automotive repair industry; 2) California shops that are not AS®C Al memb:
more about the advantages of being an ASCCA member; and 3) California consumers looking for honest,em table |
can find a list of ASCCA members quickly and easily on the ASCCA web pages. All ASCCA members statewjde are
11. FREE CPA CONSUIAISASCCA Chapter 5 members are entitlechious biffee telephone consultation each | onth
from Chapter 5 sponsor Norm Blieden, CPA. The service is not limited to shop business though Norm has exfensive
shoprelated matters. This member benefit can save you a ton of money and a lot of headachegl4B85Nbrm at (626

Why try to succeed alone, andimeent the wheel? Partner with others on the same path and learn from them, as well a

teach them what you have learned. If you have questions about how to access these benefits, contact the Chapte
office atascca.05@gmail.coor 6262966961.
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ASCCA CODE OF ETHICS

To promote good will between the motorist and the automotive industry.
To have a sense of personal obligation to each individual customer.

To perform high quality service at a fair and just price.

To employ the best skilled personnel obtainable.

To use only proven merchandise of high quality, distributed by reputable
firms.

To itemize all parts and adjustments in the price charged for services
rendered.

To retain all parts replaced for customer inspection, if so requested.

To uphold the high standards of our profession and always seek to correct
any and all abuses within the automotive industry.

9. To uphold the integrity of all members.

10. To refrain from advertisement which is false or misleading or likely to
confuse or deceive the customer.

gswn e

=2

0

|Hawle

| Insurance
Services

2729 Saturn St., Suite B, Brea, CA 92821
Garage Liability - Workers' Compensation - Individual & Group Health - Life Insurance

License # 0G39707
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http://www.hawleyinsuranceservices.com/

Chapter 5 Associ atj|e

Hanson Distributing Compan Dan Hanson 6264484683 hansonmrktg@aol.com

. bruce@hawleyinsurancesegvices
Hawley Insurance Services Bruce Hawley 7148652907 com @ -

Highpoint Distributing Tim Huddlest( 8055840030 tim@irwindalespeedway.com

Jasper Engines & Transmiss Randy Lewis 9097179950 rlewis@jasperengines.com

Mark Christopher Auto Cente Joe Gomez 5622216273 [ggomez@markchristopherjegm

Undercar Plus Blake Avelar 31063503083 blake@undercarplus.com

Van de Pol Petroleum Wes Powell 5622361000 wpowell@ineedoil.com

Justin-(STmda )l 6/8617
Be sure to Scott Auto Parts
el ectroni c
RSVP for o
meeti ng:
| f you ded@r Vv L,
pl ease con _»
Chapter 5| | ©omnsiedncovcom
a S C C a . O 5 @g n Business Consulting - Business Broker
norm@hliedencpa.com

1201 W. Huntington Drive #108  Arcadia, CA 91007
Telephone 626.440.9511 » Fax 626.793.0876

bliedencpa.com
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ASCCA Chapter 5 2024 Board of Directors

Chapter Rep
Executive Board Board of Di@rnnectors (con
Open

P ‘i Gary Papiriané é € é é . (323) 255-556
presegdeért . Berk Haslam g Wawdseéseéé. . ... 1BLB) 840 Chapter Staff
Phoncé € é € é & é € . (626)793-5656 . RPN
Email.é .advancemuffler] 234@gmail.com Mike Bedrossiané € . € & . . ( 628D 04 8 Jyinisiration & Membership € . Joseph Appler
_ o o NoclLamasé € é €€ €. . . (3-BBRO25fhne6 6. 6666eé. 6e...66RH) 29
Vi Pe esiédéntCraig Johnson . . Text/Cellé é 6 6 ééééEé¢E(818-D388|a
Phoneeé € é € é é é € . (626) 810-2281 Commi ttee Chair $mié. . 6ééé6é. asccads@emailcom
Emailé € é . é é . é craig@cjauto.net Seminars & Programs
Secréeadey¢géé.Sei ko Nagat a Craig Johnsoné . . ( 622538 B 10
Phone .. é. . .é¢é¢é¢é.-8528),,321 .
. . . Revenue & Benefits
1E_ma11ee.,selkosau,tO?eTr,vr:ce@gmall.con';I . Gene Momill & . . . (8-!59))926Gh a pt er Cont acd¢lt |
reastur, eré éTéh.o.mas ai mone . Mai lin Addr e $s:
Phoneé € é € 6 & . & 6 (626) 676-0659 Assciate Member Board fep, ,, "% Wagshington Bl
Email.é é . Thomas.m@crowncitytire.com Randy Lewisé . . . . ( ®®%)0 17 Pasadena. -2G65 00 1|10 4

Member ship '
Board of Directors Open Phone: (®2®23 2 9|5
; Text/ Cel 1-059818] 482
Randy Lewisé € 6 & & . (909) 717-9950 Gover"mggnt Affairs emanbcca. 05@malll . co
Wendy Luckoé ¢ 6 6 6 . . (628J9B 40 P Websihtep:// www. aglccas
P926

State OfficeééénééSéa.c.r.ameénééo. é-48Q0 Presi denté éléoéeé éBé édécéné é 6 é é é .
Phone 6éééééééeééééeéeéééé (202 1496

President Faxé 6 é6ééécééeééécéééeecée. ... (A4BB)F 445
LeeChesniné é é 6 é 6 éééé. . é. . ¢ .(.3.10.9838D3

2

Governor GavéeaéebBlewséeméeéeé. D) (
Executive Director Web 6 6 6 6 66 666666 Stto:/ .
Gloria Peterson...(800) 810-4272 x104 or ~ GPeterson@amgroup.us coeeceeeceeceeceeceee. . e e

Deputy Executive Director
Anne Mullinaxé . . ( 8 0-0 3 &IB6lo0 AMullinax@amgroup.us

Me mber shi p Se es

Jacob Gray é é é é é r8\(/)0():4283(1200r JGray(@amgroup.us F | n d y our U S I_ e g | S I atc
rgl d

) . https://openstates.org/ find_ylour _
Accounting Executive
Nito Goolané é . . . . . . -4 3 BD3)or MBGboin@amgroup.us
Manager Digital and Social Media . . .
Sarah Austiné € . . . . . (-4820012)0 or8 dA@stin@amgroup.us F Il N d y our C a I | f oOr nila I_
Events Manager https://findyvyourrep.|l egislatulre.c
Natalie Perryé é é . . é . . . . -4 @ 802 Onperry8vadnroup.us
Communi cations Manager . .
Jonathan Flomé . € 6 . . . ( 8 (. 148 1MOm@h2eioB.us Find Everyone in thle (
Jack Molodanof . . . . . . . .. . .-0 3 brJack@mgreoarg. € (| ht t ps: / / www. c o mAaroonucreamrses enm tgd tf ji vnel/

Thank you to our Chiafg

Hawle

Insurance
Services

dd
6orman A. Blieden, CPA/CCMA

Accounting « Tax Services « Payroll Business Consulting « Business Broker
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