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Join us on Tuesday March 2nd for important updates related to 
healthcare, workersô comp, and COVID-19.  
Mat Nabity (CoreMark Insurance Services) and Glen Dailey (Armstrong 
& Associates) will be providing useful information to help keep our 
businesses in compliance with the ever changing regulatory environment 
as well as update us on the status of the insurance industry during this 
pandemic.  
As a reminder, Armstrong and CoreMark are the only state endorsed in-
surance agencies for ASCCA and both share a significant amount of rev-
enue with the association helping fund our legislative activities and bol-
ster association events.  
We hope you can join us Tuesday evening! 

Join us for our monthly Chapter 5 meeting  
on Tues., March 2 at 6:30 pm via ZOOM  

with  
Glen Dailey of Armstrong and Associates and  
Mat Nabity of CoreMark Insurance Services 

 

The easiest way to join the ZOOM  
meeting is to click HERE between 6:15 and 6:30 pm.  

or type in your browser: https://us02web.zoom.us/j/82891141814  
Zoom Meeting ID: 828 9114 1814 

Special Notice!!! 
Due to the ups and downs of 2020, which continue into this year, 
we will not be electing new Chapter 5 Board of Directorsô offic-
ers this year. Those in place now have agreed to continue their 
terms through 2021. 
We will vote to ratify these officers at our March 2nd meeting. 
 Presidentï Kirk Haslam     Vice-Presidentï Tim Chakarian 
 Secretaryï Craig Johnson    Treasurerï Jim Ward 

https://us02web.zoom.us/j/82891141814
https://us02web.zoom.us/j/82891141814
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Free Membership in  ASCCA? 
(Read how some members have used the benefits from Cintas  

(formerly G&K) to get their dues backé & more!) 

I recently signed on with the ASCCA \ G&K Uniform Program. My weekly savings from what 
I was paying pays not only my ASCCA dues, but I have money left over. Great people to work 
with throughout the transition. Thanks, Endorsements Committee, for putting another great 
program together for the members.  - G. D. 

I have to add that I, too, saved a ton with G&K...  The G&K savings is a great ASCCA ben-
efit, and my free logo mat is so awesome, I ordered three more. - D. G. 

I would second the comments here. As most people know, I am very cost conscience (nice way 
of saying cheap) with my vendors. G&K, with our ASCCA plan, absolutely blew my garment 
companies prices out of the water. Saved way more than my ASCCA dues. Another home run 
for Tracy and her committee.- A.P. 

As was stated "Saved way more than my ASCCA dues," ditto. Plus Two jackets per user, 
two coveralls per user, double my fender cover, shop rag count and that wonderful person-
alized door mat advertising ASCCA, Napa Auto Care and my Shop. This is a no-brainer. 
Make the call. (Includes one extra uniform per week for yours truly.) - S. T. 

Unbelievable pricing. Excellent Service. What more could you ask for? -M. K. 

(Excerpts taken from Team Talk postings) 

Chapter 5 Dues Rebate! 
 

Your ASCCA State dues increased by  
$50 for 2021. 

However, if you pay your 2021 ASCCA 
dues in full by the end of March, 2021, 
Chapter 5 will rebate $50 to you. 

Donôt miss this opportunity to enjoy 
2021 membership at the 2020 price! 



Foothill 5 Forum  4 

 

DISCLAIMER 
The Automotive Service Councils of California, their officers, board members, employees, members and affiliates in no 

way warrant the quality, competency, or merchantability of any goods or services advertised in this publication. In connec-
tion with this disclaimer, the Automotive Service Councils of California in no way warrant or insure the goods or services 
described herein, and each and every individual contracting with these manufacturers shall do so at their own risk. Fur-

thermore, individuals utilizing these services are forewarned that the Automotive Service Councils of California have con-
ducted no investigation into any representations made in any advertising, literature, or ad distributed by the advertisers in 
this or any other publication. Additionally, please be advised that the opinions and comments expressed by the contribu-

tors to this periodical are those of the contributors alone and do not necessarily reflect the opinions of the Automotive Ser-

vice Councils of California, or ASCCA Chapter 5, or their officers, directors, members or staff. 
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Tax and Business Tips from Norm Blieden, CPA 
 

The New World of Bank Reconciliations 
Hereôs a look at the new world of bank reconciliations and some ideas to use to ensure your bank account is 
accurate. 

The bank reconciliation purpose 

In a nutshell, a bank reconciliation ensures your account is accurate. This is done by comparing all your activi-
ty with what the bank is reporting. 

The importance of timely bank reconciliations 

There are several reasons for conducting these account reviews on a timely basis: 

¶ Catch a mistake by the bank. Banks make mistakes. Reconciliations can help you catch these bank errors. 
And errors are more common with digital payment systems...often a small transposition or machine misread of 
a number can create a payment error. 

¶ Catch a mistake by you. Yep, itôs difficult envisioning making an error, but that happens, too. It is easy to 
record the wrong payment amount. The only way to catch this is to look at your account and compare it to 
what you think you paid. 

¶ Catch unauthorized use. If someone hacks into your mobile phoneôs payment app and spends $20 of your 
money, how would you ever find out? Reconciliations uncover fraudulent activity you may have missed. 
Properly monitor automatic payments. With monthly payments automatically coming out of your account, it is 
easy to forget to account for these payments and have less in your account than you think you do. Timely rec-
onciliations also help you identify ongoing payments that should be discontinued. 

Tips for reconciling your accounts 

Here are some tips for reconciling in the new world of banking. 

¶ Reconcile every week (or every day!). Gone are the days when you need to wait for your monthly bank 
statement in the mail to reconcile your account. Use your bankôs online tools to reconcile once a week or even 
once a day. This will help identify problems as they occur and is especially important in identifying possible 
hacking or theft. 

¶ Use your favorite app to capture your spending. Secure online applications are now replacing the tradition-
al check register. Youôll still need to be disciplined to use the online tool when you spend money, so look for 
an application that is easy to record your spending. 

Combine reconciling with budgeting. Use your reconciliations as an opportunity to become better with budget-
ing your money. Use reporting functions to help classify your deposits and payments. Then compare them with 
what you think they should be. This moves the discipline from simple reconciliation to a more planned ap-
proach to comparing your budget to actual spending. 

The way bank reconciliations are done may have changed over the past 20 years, but the vital role they play in 
maintaining your financial health will never disappear. 

 

Answers to Common Tax Questions 

With the April 15 tax filing deadline right around the corner, here are answers to some common tax questions. 

When will I get my refund? The pandemic and additional stimulus payments will, in all probability, delay 
refund payments. But as of now here are the old wait times to receive your refund. * E-file return with a 
direct deposit - 1 to 3 weeks * E-file return with a mailed check - 1 month * Paper file return with a direct 
deposit - 3 weeks * Paper file return with a mailed check - 2 months NOTE: If you want exact information 
on the status of YOUR refund go to www.irs.gov/refund and follow their instructions. 

¶ Whatôs the most common delay in completing a tax return? Missing items! W-2 and 1099 forms are 
some of the most common tax documents to go missing. If you have multiple jobs, whether full-time or part-
time, youôll be getting multiple documents in the mail. Itôs easy to lose track of all these documents if you 
donôt have one place you put them once received. 

¶ Can I still get a stimulus payment? If youôre still waiting on either the 2020 or 2021 stimulus payment, 

(Continued on page 6) 

http://www.irs.gov/refund


Foothill 5 Forum  6 

 

file your 2020 tax return and claim the Recovery Rebate Credit. This is why it is important to keep track of any 
payments you receive from the government during the year. You will need them to account for any missing 
payments or underpayments. 

¶ Can I correct a tax form that has an incorrect dollar amount? If you receive a tax document with in-
correct information, contact the company that issued the document and try to get it fixed immediately. If you 
can't get a corrected form right away, include both the incorrect form and the correct dollar amount when turn-
ing in your tax documents to have your return prepared. 

¶ Can I deduct charitable contributions if I donôt itemize? In 2020 you can claim a $300 charitable con-
tribution deduction regardless of whether or not you itemize your deductions. If you missed this window of 
this above-the-line donation in 2020, never fear as it is also available in 2021 with an increased limit to $600 
for married couples. So save those donation receipts! 

Is this taxable? While there are always exceptions, the most common taxable items that are questioned in-
clude unemployment benefits and withdrawals from non-Roth retirement accounts. Some things, like Social 
Security, are often, but not always, taxable. 

 

Get Your Contractor or Employee Classification Right! 

Tax challenges can be VERY expensive 

As a small business owner, you may face the issue of whether to classify workers as employees or as inde-
pendent contractors. 

Classifying your workers as independent contractors generally saves you money. Thatôs because you avoid 
paying employment taxes and benefits on their behalf. 

If the IRS determines that you misclassified your employees as contractors, you could end up paying all of the 
employment taxes and benefits that would have been paid over the years. Depending on the size of your work 
force, the cost to your business could be substantial. 

In determining whether the person providing a service is an employee or an independent contractor, all infor-
mation that provides evidence of the degree of control and independence must be considered. There are three 
primary categories of control and independence that the IRS considers when determining if a worker is a con-
tractor or an employee: 

¶ Behavioral. Does the company control or have the right to control what the worker does and how the 
worker does his or her job? If yes, the worker is an employee. 

¶ Financial. Are the business aspects of the worker's job controlled by the payer? This includes things like 
how the worker is paid, whether expenses are reimbursed and whether the employer provides tools and sup-
plies. If yes, the worker is an employee. 

¶ Type of relationship. Are there written contracts or employee-type benefits? If contracts are involved, the 
worker may be a contractor. If benefits such as a pension plan, insurance and vacation pay are made available, 
the worker most likely is an employee. 

Deciding whether a worker is a contractor or employee can get complicated. And remember that there are sig-
nificant financial consequences for incorrectly classifying a worker. Please call if you have a question about 
how to classify one or more of your employees. 

 

As always, should you have any questions or concerns regarding your tax or business situations please feel 
free to call Norm Blieden, CPA at (626) 440-9511. 

(Continued from page 5) 
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7 things you need to know about Generation Z 
 
This generation, now up to age 24 years old, is the most diverse in modern U.S. history. They are vocal, dramatically 
more connected than any previous generation, and have had a smartphone earlier than any previous generation. They are 
bringing a new set of priorities, expectations, and norms as consumers, employees, and trendsettersðall of which will 
shape our shared future. Already industries from banking to auto, retail, and entertainment where being significantly im-
pacted by Gen Z and that was pre-pandemic. 
 
This rapidly emerging generation doesnôt remember a time before the internet. In fact, they tell us that the 1990s is vin-
tage. Many donôt recall a time before smartphones, and our research shows they often trust social media influencers 
more than traditional experts or news outlets. At the same time, Gen Z does not remember 9/11, the generation-defining 
moment for millennialsðwhich for Gen Z has always been history. 
 
Prior to the pandemic, Gen Z was saving for retirement much earlier than expected, accumulating emergency savings 
accounts on their favorite money-sharing app. 
 
In fact, we uncovered back in March 2020 that COVID-19 will be the generation-defining moment for Gen Z. It could 
even split the generation in two, with the older members of Gen Z ages 18 to 24 experiencing a different impactðlargely 
economicðthan those who are still in middle school or high school. 
 
At The Center for Generational Kinetics, weôve led our annual State of Gen ZÈ U.S. research study for five years. 
Weôve also led more than 65 generational studies around the worldðfrom consumers and employees to investing ap-
proachesðto separate myth from truth about generations through data. In our latest study, weôve uncovered several must
-know trends that Gen Z is driving, which will affect us in 2021 and for decades to come. Understanding this generation 
at this key time in their emergence is critical for investors, employers, marketers, educators, neighbors, and families. 
 
Below are seven of the Gen Z trends weôre watching closely as they emerge further into adulthood. These trends are go-
ing to have a big impact as Gen Z grows more influential every dayðfrom their spending power, ability to vote, and per-
centage of the workforce to shaping news narratives on social media. 
 
Trend 1: Gen Z was hit harder than any other generation in the workforce during COVID-19 
 
In our Solving the Remote Work Challenge Across Generations study, we discovered that during the summer of 2020 
almost half (45%) of Generation Z have seen their work hours decreased, over one-third (37%) are not able to work or 
get paid, and over one-fourth (26%) have filed for unemployment in the past 30 days. Whatôs more, 25% of Gen Z feel 
that they will be worse off when the pandemic is over. 
 
Compared with millennials, Generation X, and baby boomers, Gen Z was the most likely generation to lose their job, 
have a reduction in hours and pay, and to be reassigned to a job they were not hired to do. In sum, they were the most 
economically affected generation in the workforce on a percentage basis. Often people thought it was the older genera-
tions who suffered the most, but Gen Z was the unfortunate leader in many key areas. This was due to a variety of fac-
tors from the industries in which they workedðsuch as hospitality and retailðto the unfortunate ólast hired, first firedô 
mantra of old. Gen Z will carry this challenging workforce scar with them as they tell us they are looking now for stabil-
ity, benefits, and flexibility of work hours and style in addition to compensation. 
 
Trend 2: Education has been upended for Gen Z and so have their education plans 
 
In our new State of Gen Z 2020 study, we found 40% of Gen Z is actively reconsidering their college plan. In fact, of 
older Gen Z, we found that 40% were reconsidering their entire career path. This is a large percentage of the generation 
to be completely reconsidering not only their educational pathway but the entire career they intend to pursue as they ven-
ture further into adulthood. There will clearly be colleges and careers that emerge as the winners, and they will benefit 
from this generationôs talent for years and even decades ahead, while others will struggle to attract the next generation of 
talent. 
 
Trend 3: A majority of Gen Z believes in Universal Basic Incomeða big change even from millennials 
 
One of the most telling statistics in our State of Gen Z study was that Gen Z was the generation where a majority of its 
members (58%) believe in Universal Basic Income (UBI), meaning providing all Americans with a livable amount of 
money. This is a big shift from previous generations where we found a minority of each generation believes in UBI. This 
belief in a universal basic income has affected everything from how Gen Z views the role and responsibility of govern-
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ment to the idea that everyone deserves a basic income to be able to sustain themselves. The implications of this on both 
government responsibilities and politics in general could be very long-lasting. 
 
Trend 4: Gen Z will put tremendous pressure on brands to take action on social causes 
 
For the five years that weôve led the State of Gen Z study, weôve been looking at which social causes are most important, 
motivating, and engaging for Gen Z. For the last several years, the most important social cause to Gen Z has been combat-
ing climate change or protecting the environment. However, this year our research revealed a rapid shift where racial 
equality and social justice jumped to the top spot. Itôs not a coincidence that the social justice rallies and social media cov-
erage have helped to galvanize many in the generation to make social justice their priority social cause as they emerge into 
adulthood. This trend looks likely to continue given the emotional connection to the generation and will have a big impact 
on brands, companies, and investingðsuch as environmental, social, and governance (ESG)ðfor decades to come. 
 
Trend 5: Gen Z are very practical with their money, particularly given their age 
 
Often, older generations assume the youngest generation is all about consumption and spending moneyðwhether it was 
their own money or their parentsô. While this may have been true in the past, Gen Z has come of age watching their par-
ents and older siblings struggle through the Great Recession. Now theyôve seen COVID-19 decimate jobs, careers, sav-
ings, and small businesses. The result is that our research shows Gen Z is much more focused on saving and getting a great 
value for the money they spend rather than spending frivolously. In fact, prior to the pandemic, Gen Z was saving for re-
tirement much earlier than expected, accumulating emergency savings accounts on their favorite money-sharing app, and 
trying to determine how to graduate college with as little debt as possible. In addition, they were comparison shopping for 
the best deals and driving meaningful growth at thrift storesðall pre-pandemic. 
 
Trend 6: When it comes to trust, Gen Z trusts health care workers over government leaders 
 
In one of the more generationally-revealing findings, our national study revealed that when it comes to trusting leaders 
during the pandemic, Gen Z trusts health care workers significantly more than other types of leadersðfrom national and 
local government leaders to law enforcement. Specifically, since March 2020, Gen Z reported having the most confidence 
in health care workers of all leadership types we tested (57%). Gen Z showed the least confidence in U.S. government 
leaders, state government leaders, and law-enforcement officials since the start of the pandemic (23%). Health care work-
ers were by far the most trusted, which speaks to their importance to the generation and reveals how little trust currently 
exists, particularly for national government leaders. 
 
Trend 7: Gen Z wants to make an impact on the world, starting now 
 
In our research and in our new Zconomy book, Gen Z has consistently revealed a strong desire to make an impact on the 
world. We saw this in everything from their willingness to pay more for brands that fully and publicly support social caus-
es to seeking to work for companies that have a commitment to equality and talent development. This new generation also 
believes they have the ability and responsibility to make the world a better place. In fact, we uncovered that 62% of Gen Z 
believe their generation will bring positive change to the world. 
 
As we led numerous studies, what stood out to us was this generationôs belief in their power and ability to create change 
rather than waiting for others to do it for them. This generation brings a new and needed voice to a variety of issues, and 
theyôre willing to express their voiceðfrom TikTok to employer reviews and holding brands accountable. 
 
As Gen Z further emerges their influence and impact on employers, spending, voting, and more will be amplified, so itôs 
never been more important to seek to understand and engage them now vs playing a challenging, expensive game of catch 
up later. Gen Z presents the once-in-a-generation opportunity to grow with and lock the huge potential of a new generation 
as they are poised to shape our shared future. 
 
Jason Dorsey is a generational researcher, the president of The Center for Generational Kinetics, and the author with Den-
ise Villa of ñZconomy: How Gen Z Will Change the Future of Business ð And What To Do About It.ò 
 

Submitted by Kirk Haslam of Advance Muffler in Pasadena 
 
 

https://jasondorsey.com/zconomy/
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SETTING UP NEW EMPLOYEES  
FOR SUCCESS 

Original article was published in ShopOwner Mag on January 2, 2021 and can be read HERE. 

Nothing can be more damaging to getting a new employee off on the right foot than doing a poor job with 
onboarding.  

When it comes to best practices in ensuring employee retention, few things are overlooked as often as the 
proper onboarding of new employees. Nothing can be more damaging to getting a new employee off on the 
right foot than doing a poor job with onboarding. 

Far too often, managers think that when you start out a new employee, all you have to do is give them a quick 
introduction to the two or three people they will work most closely with, show them where the bathrooms are, 
tell them the hours they are expected to be at work and when payday is, and they are good to go. 

You may think this in an exaggeration but, unfortunately for many new employees, it is not. Everyone knows 
the expression: ñYou only get one chance to make a good first impression.ò Well, it is also true that you only 
get one chance to set up a new employee for success. And that is exactly what you are doing with a proper 
onboarding process. How you go about that, and the attention that you give it tells your new employee a lot 
about you as a manager, and how much you value your employees and your culture. Onboarding serves not 
only to give a new employee practical information that they will need in the job, but having that information 
serves to give them confidence starting out. 

Onboarding begins with an initial Day One orientation. Some best practices in orientation are: 

¶ Arrange for the employee to meet the owner or general manager. This ensures that the owner has a 
chance to meet each new employee when they first start, but also makes the new employee feel that he/ 
she is valued enough that the owner would take time out of their day to meet them. 

¶ Introduce them to a contact in HR so they know who to go to with questions on payroll, vacation, and 
other related issues. 

¶ Do a personal ñwalk aroundò and introduce them to co-workers in their department as well as any oth-
er departments they will be working with. 

¶ Assign them a ñbuddyò who they can go to for answers to questions that may arise. 

¶ Ensure that they have a written job description, and sit down and review it with them. Take time to an-
swer any questions they may have. You would not believe how many new employees start out a job 
without a written job description. Just because it is clear to you what that personôs role is doesnôt mean 
that it is clear to them. Also, both you and the employee will need to have a written document for fu-
ture reference. This is helpful for the employee should they need to jog their memory and get clarifica-
tion on their responsibilities. It is also needed when it comes time for performance evaluations and dis-
cussing the meeting of goals and objectives. 

Hopefully, your organization already has an Employee Handbook in place. If not, you should speak to your 
HR department about developing one. They are very useful in answering frequently asked questions and ensur-
ing company policies are fully understood. 

Day 30 Check-In 
Having a well-thought out and comprehensive Day One orientation sets the stage for success with new em-
ployees. However, it is critical to also have a 30 day check-in to ensure things are running along smoothly for 
them. Some best practices for that check-in are: 

¶ First of all, speak with their assigned buddy and see what they have to say. You want to know how 
your new employee has been getting along, what questions they have had, and if there were any ques-
tions the buddy was unable to answer. This can help guide your discussion with the new employee. 

(Continued on page 10) 

https://www.shopownermag.com/setting-up-new-employees-for-success/?utm_source=omeda&utm_medium=newsletter&utm_campaign=Setting+Up+New+Employees+For+Success&oly_enc_id=3803F6435578F7X/?cid=95903
https://www.shopownermag.com/?cid=95903
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¶ Set up the 30-day discussion with your employee at least a day or two ahead of time. The employee 
will be much more prepared to talk if they have had time to think about the upcoming meeting and pre-
pare themselves. 

¶ Ask and answer any questions they may have. 

¶ Ask if there are any resources they need in their job that they do not have access to. 

¶ Give them feedback on how they are doing ï if there are any developing habits that are of concern, you 
are much better off to nip them in the bud right from the beginning. 

¶ End the conversation by asking what you can do personally as their manager to help them be success-
ful in their role. 

If you make the commitment to establish a robust and comprehensive onboarding process such as this, 
you will find that your business, your employee retention, and your company culture will all benefit 
greatly. 

How to Create a Supportive Work Environment For Females 
The number of working female technicians in the transportation industry is currently less than 2%. With the 
serious shortage of technicians that exists today, the lack of professional female techs creates a huge oppor-
tunity to help fill the gap. Bringing female technicians onboard will not only help fill those empty stalls but 
creates a more gender-balanced working environment that is reflective of the number of women driving vehi-
cles, as well as purchasing and servicing those vehicles. However, if you are serious about hiring female tech-
nicians, and even more importantly, retaining them, then there are some things that would be helpful to keep in 
mind.  

1. Beginning with your recruitment materials, and throughout the entire recruiting, interviewing and hir-
ing process, be sure to use him/her, he/she language to welcome both genders so that all recruits feel 
welcomed and respected. If you are using photo imagery, make certain that both genders are depicted.  

2. Ensure your companyôs advertising, TV commercials, in-house wall art etc. is respectful of women. 
Inappropriate photos of women in suggestive poses and skimpy bikinis are in poor taste and have no 
place in the workplace. Nothing will turn-off a prospective female technician walking through your 
shop for the first time more than seeing these types of posters, calendars and the like posted on walls 
and toolboxes in the workshop. Likewise, is this the image you want your company to convey to the 
public? Would you want your customers seeing them either?  

3. Donôt ask your female techs to wear a manôs uniform. Their uniforms should be women-cut and tai-
lored.  

4. Ensure you have a dedicated womenôs restroom and changing room for your female technicians.  
5. Establish culture and parameters from the get-go. When hiring a female, before she starts, lay down the 
expectations of proper behavior with your male staff. Make it very clear that there will be no tolerance 
for unacceptable comments, inappropriate jokes, hazing, etc. If an issue does occur, respond immedi-
ately, making it clear that inappropriate behavior will not be tolerated. If you have not already done so, 
put mandatory sexual harassment awareness training in place for ALL employees. Women as well as 
men should be aware of gender boundary issues.  

6. Distribution of work in the shop must be done fairly between men and women so you donôt create ani-
mosity on either side.  

7. Ensure that you have a fair and equitable policy in place when it comes to children and family issues 
and/or emergencies.  

8. When planning any recruitment activities, (open house, career fairs, etc.) be sure to include the pres-
ence of your female tech(s) as well. Have them available to speak to and help attract other young wom-
en! 

 
Printed with permission of ShopOwnerMag.com and Babcox Publications 

(Continued from page 9) 
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How ASCCA Dues work in Chapter 5 
Membership in ASCCA is on an annual basis.  

· Regular membership dues in ASCCA Chapter 5 are $850/yr. Associate membership dues are $945/yr. 
· $400 goes to the Chapter 
· The remaining portion goes to the State Association 

· When memberships are held in multiple chapters, only the original membership pays the full State Associ-
ation dues. Additional members pay reduced State dues of $300/yr. All memberships pay full chapter dues. 

· Annual payment is due in the Sacramento office on January 1 of each year. 

· Payment plans are available upon approval by the Chapter & State Association. With all payment plans, 
automatic credit card payments or ACH are now required. There is a $2.00 transaction fee for these pay-
ments. (Chapter 5 will cover the transaction fees for our members.) 
· Semi-annually:  Due: January 1 & July 1 
· Quarterly: Due: January 1, April 1, July 1, October 1 
· Monthly: Due the first of each month 

· If payment is not received according to the agreed-upon schedule, dues immediately become delinquent. 

· If a member reaches 90 days delinquent,  their ASCCA membership may be cancelled. 

What do you get for your dues? (This is the ñshortò list. See the ASCCA Advantage flyer for the full list.) 

· Amazing connection with your peers in the automotive industry.  
· Older shop owners who have gone ahead & you can benefit from what theyôve learned. 
· Newer shop owners who need to learn from what youôve experienced. 

· A loud voice to the legislators who are passing laws which have a direct effect on how you can operate 
your business. 

· Opportunities to meet the legislators with power in numbers. (They will listen better.) 

· Great discounts from endorsed vendors (see the ASCCA Advantage flyer) which will more than make up 
for your dues costs. 

· Timely communications regarding whatôs going on in the industry. 

· Access to seminars & classes at an ASCCA discounted rate. 

· Monthly dinner meetings with special speakers who know our industry. Dinner at the regular meetings for 
you and your spouse or business partner is included in your chapter dues. ($600/yr. value.) 

· Monthly e-newsletters with important, educational, & sometimes entertaining information that is designed 
to improve your bottom line. 

· 30 minutes a month of free legal counsel. 

· 30 minutes a month of free accounting counsel. 

What happens when you donôt pay your dues on time? 

· Association resources have to be spent to collect your outstanding dues. 

· Association activities & effectiveness are reduced. 

· The Association loses a valuable voice. 

· (This is why we recommend automatic payments on all payment plans.) 
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ASCCA Foothill Chapter 5 Member Benefits 
In addition to the State-wide benefits shown in the òASCCA Advantage,ó these are additional 

benefits available to Chapter 5 members.  

1. A VERY LOUD POLITICAL VOICE. Individually, there isn't much we can do to shape legislation which will affect our industry, 
but collectively, our united voices are STRONG, LOUD AND FOCUSED. Politicians and elected officials in state, county and city 
governments listen to ASCCA when we talk, because we represent hundreds of members (& thousands of voters!) statewide. Of-
ten, the Bureau of Automotive Repair discusses with ASCCA rules and regulations under consideration to see how they will fit in 

the real world of automotive repair. 

2. SHOP TO SHOP NETWORKING. Our members donôt see each other as competition but as comrades in the industry, helping 
each other to succeed. If you have a problem you canôt figure out, call one of our members who specializes in that area. Theyôll  be 

glad to help you out. 

3. INFORMATIVE MEETINGS. We hold Dinner Meetings on the first Tuesday evening of each month. Our meetings offer great 
speakers, camaraderie, valuable information, and the latest news on whatôs happening in the automotive repair industry. You also 
get to network with other shop owners and exchange ideas, tips, techniques and short cuts. The monthly meal is included in your 
dues, plus we have a long-standing special where you can bring your spouse or business partner at no charge! Our Chapter Board 
of Directors schedules our programs and welcomes any suggestions you have on good speakers! Contact the chapter office with 

your suggestions. For the location and current speaker, look on the last page of this newsletter. 

4. CHAPTER SEMINARS. The Foothill Chapter Board of Directors and our Seminar Committee Chair, Tim Chakarian of Bimmer 
PhD, keeps us informed on seminars on business management and technical subjects for our shop owner members and their 
technicians. Cost is minimal and often free. This is a tremendous member benefit for you and your employees! Give Tim your 

ideas and suggestions for seminars & we will try to schedule the seminars you want. (626) 792-9222. 

5. MONTHLY & QUARTERLY NEWSLETTERS. We send out an environmentally-friendly monthly email newsletter with helpful 
and informative articles, tech tips, contact lists and information, upcoming events, reports on recent events and vendor ads & infor-

mation. Once a quarter youôll receive the newsletter from the State Association Office. 

6. THE FOOTHILL CHAPTER WEBSITE. This Foothill Chapter website at http://www.asc5.com/ lists members by city. It also lists 
upcoming seminars and meetings. Contact Joseph Appler at ascca.05@gmail.com  with questions or suggestions for the chapter 

web site. 

7. CHAPTER JOB BANK. The Foothill Chapter has established is own Job Bank Network for member shops. If you have a quali-
fied applicant you canôt use, or if you need to hire someone, send a summary email to ascca.05@gmail.com & your information will 

be forwarded to the entire Chapter 5 membership.  

8. CHAPTER ASE LENDING LIBRARY Call Darren Gilbert at (626-282-0644) or email him at gilbertmotors@yahoo.com for more 

information.   

9. CHAPTER SOCIALS. Our Socials Chairman, Jack Scrafield (818) 769-2334, arranges outstanding social events for us through-
out the year. We've visited JPL, the J. Paul Getty Museum, had many ñDay at the Racesò at Santa Anita Race Track, toured the 
Autry Museum of Western Heritage, taken a murder mystery train ride including a delicious dinner, attended the races at Irwindale 
Speedway, had bowling dinner parties at Montrose Bowl, had several excellent parties, and toured the J. P. Nethercutt Collection 

of beautiful classic automobiles. Jack would like to hear from you with your suggestions for future social events.  

10. ASCCA NET PRESENCE. ASCCA has established a home page at http://www.ascca.com/  The ASC web page has three 
target audiences: 1) ASC members now have a quick, easy reference on their computer to keep them abreast of what is occurring 
in the state association and within the automotive repair industry; 2) California shops that are not ASC members can learn more 
about the advantages of being an ASC member; and 3) California consumers looking for honest, reputable repair facilities can find 
a list of ASC members quickly and easily on the ASC web pages. All ASC members statewide are listed. Soon, your shop website 

will be able to have a link on the State site. 

11. FREE CPA CONSULTS. All ASCCA Chapter 5 members are entitled to a half-hour of free telephone consultation each month 
from chapter member Norm Blieden, CPA. The service is not limited to shop business though Norm has extensive experience in 

shop-related matters. This member benefit can save you a ton of money and a lot of headaches. Call Norm at 626-440-9511. 

Why try to succeed alone, and re-invent the wheel? Partner with others on the same path and learn from them, as well as 
teach them what you have learned. If you have questions about how to access these benefits, contact the Chapter 5  

office at ascca.05@gmail.com. or 626-296-6961. 

http://www.asc5.com/
mailto:ascca.05@gmail.com
mailto:ascca.05@gmail.com
mailto:gilbertmotors@yahoo.com
http://www.ascca.com/
mailto:ascca.05@gmail.com
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